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The adage “content is king” has yet to become a cliché 
when it comes to marketing your brand online. 

That’s because one of the best things you can do to ensure 
you’re giving your website its best shot at visibility and 
traffic (both quality and quantity) via organic search results 
is to publish a fresh, continuous, and relevant stream of 
content.  

Enter your blog. 

Having a blog and creating new blog posts provides a free 
and thoughtful way to add original content to your website 
while helping your followers learn about and engage with 
your brand. Additionally, other marketing channels like 

Facebook, Twitter, or YouTube can link to your new blog content to help extend 
the topic to different audiences. 

Don’t just write for the sake of writing, however. A good blog post sticks 
to a focused topic. And it artfully incorporates relevant keywords while still 
managing to capture readers’ attention by answering their questions and giving 
them an option to act.  

Creating Your Outline 
It is extremely helpful to create an outline before starting to write. An outline helps you stay on topic 
and define what you hope to achieve by writing the post.  

Here’s an example of what to include in a basic outline: 

• Title 

• Summary and goals 

• List of specific points you want to make 

• A call to action  

We’ve included a sample of this outline on the next page: 
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Title: Inside a Virtual Consultation: Plan Now for Surgery After We Shelter  
A statewide shutdown doesn’t have to mean that planning for the future must stop. Many of your 
existing and prospective patients want to make the most of their time at home. For many, that 
will mean taking advantage of appointments they can check off their to-do lists, such as virtual 
consultations for plastic surgery and aesthetic treatments.  

Goals for this blog post include:  
1. Maintain your practice’s pipeline of future  
 procedures and treatments.  

2. Expand your virtual consultation schedule.  

Points to hit:  
• Discuss the benefits of virtual consultations.  

• Walk your patients through the virtual  
consultation process (how is an appointment 
scheduled, what prep is needed before 
a consultation, what is covered during a 
consultation, etc.).  

• Link to your virtual consultation page.  

• Answer common questions (is the   
 connection private, are my photos secure,  
 do I need to download a special app, etc.).  

• Link to or embed any livestreams or   
 videos your practice may have about virtual  
 consultations.  

Call to action:  
If you’ve been interested in a cosmetic proce-
dure but haven’t had the time to schedule a 
consultation until now, contact us today to re-
quest an appointment for a virtual consultation.

Blog Topic Ideas to Kickstart Your Writing 
If you’re ready to write but are stuck on how to get started, we’ve created a list of 5 more blog post 
topics to get you going. 

Business Update During COVID-19 
Create an evergreen blog post to keep your customers and potential customers in the loop on 
important information such as modified business hours, business closures, or information on how to 
schedule an appointment when you re-open. 

What to Do When Your Surgical Procedure Is Postponed Because  
of COVID-19 
Some patients have prepped for weeks or months for their procedures only to have them canceled 
or postponed at the last minute. Whether COVID-19 is the culprit or not, sometimes surgeries just 
get postponed. Keep your patients optimistic by letting them know what to do and how to continue 
to prepare for their procedure. 

Create Your Own Stay-Spa Experience 
Self-care is important in this challenging time, and a stay-spa is a good way for your patients to take 
care of themselves when they can’t get into your med spa. As an authority on keeping skin healthy, 
your practice can provide timely, expert home-spa guidance to your community.  

Example: 
Blog 
Outline
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Good Things About Hunkering Down 
It’s easy to focus on the negative during this trying time, but there are definite upsides to sheltering 
in place. You can help your clients keep a positive, healthful outlook with practical tips for making 
the most of a challenging situation.  

Keeping Up Your Energy When You’re Homebound 
After weeks of statewide shutdowns, your patients are likely feeling lethargic and unmotivated. You 
can remind them that they’re not alone by offering a few tips to help them shake their blues and 
boost their energy.  

 Blog Do’s 
• Create an outline. 

• Present FAQs and answer them in your post. 

• Keep your topic concise and on-point. 

• Write at or below a high school reading level.  

• Write for readers, not search engines. 

• Create a listicle (i.e. 5 questions to ask in  
 your virtual consultation). 

• Include a call to action. 

• Link to relevant pages on your site with  
 appropriate anchor text. 

• For example, if your blog is about virtual  
 consultations, you can make “virtual consul- 
 tation” a link to your request for a virtual con- 
 sultation page or contact page. 

• Include images that are relevant to your blog  
 and include alt-text. 

• Promote your blog via other marketing  
 channels like social media. 

• Blog consistently! Once a month or more is  
 a good start. 

• Have another person proofread your post  
 before publishing. 

Blog Don’ts 
• Don’t copy and paste content from other  
 pages on your site. 

• Don’t use a keyword excessively (known as  
 keyword stuffing). 

• Don’t plagiarize or lift content from another  
 website. 

• Don’t plagiarize or lift content from another  
 website. (It’s important enough to say twice!) 

• Don’t ignore comments if you have them  
 turned on for your blog. 

Creating quality content for your blog is not difficult, but it does require a little time and effort. If 
you’ve found that you or your staff have extra time on your hands and want to do something that 
can help your brand and website without much up-front cost, consider blogging. 

As always, Etna’s team of marketing experts is here to answer any questions you might  
have about blogging or anything else pertaining to your online marketing needs. 

Learn more about Etna Interactive by visiting www.etnainteractive.com   

Subscribe to our newsletter at www.etnainteractive.com/newsletter   

Become a fan of Etna Interactive on Facebook https://www.facebook.com/EtnaInteractive  

Blog Do’s  
& Don’ts 
Keep these pointers  
in mind as you start  
brainstorming. 
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